








Public policy advocacy and engagement on critical issues 

are major elements of our CR approach and practices.

We engage with many stakeholders both to raise awareness and inform policy debates 

and to work collaboratively to address societal challenges. This engagement is 

fundamental to our understanding of—and developing responses to—society’s 

expectations of our Company. It guides our business strategy and decisions and we 

believe it also enhances understanding of—and trust in—our business.

Merck has pioneered far-reaching programs and partnerships, the results of which 

demonstrate that working together can achieve more than individual stakeholders 

working alone to help further economic development and promote a healthier society.

OUR ADVOCACY AND 
PUBLIC POLICIES

Merck believes it is our responsi-

bility to work with policy makers 

and other stakeholders—including 

payors, international organizations, 

nongovernmental organizations and 

other third parties—to explain our 

views ethically and transparently, 

provide analyses of the issues at stake, 

and share information that can help 

clarify complex topics and dispel 

misconceptions. We monitor policy 

developments and contribute to 

numerous debates at local, national, 

regional and global levels. We seek 

to remain consistent and transpar-

ent about the policies for which we 

advocate, recognizing the complexity 

and sophistication of a policy land-

scape that often does not lend itself to 

simple explanations. We believe that 

our positions support the sustainabil-

ity of our business and are benefi cial 

to society as a whole.1

Merck’s advocacy approach supports the 

mission of our business, is conducted in 

accordance with our Code of Conduct, 

and is focused on the following key areas:

1   Improving patient access to medicines 

and vaccines based on the principles 

of innovation, competition and con-

sumer choice; 

2   Protection of intellectual property 

rights as a core component of our 

ability to innovate; 

3   Creating and maintaining a fair, pre-

dictable and evidence-based system of 

research and product regulation; and 

4   Establishing global operating climates 

that are transparent and conducive to 

free trade and free-market principles.

GOVERNANCE OF MERCK’S 

ADVOCACY AND PUBLIC POLICY

Merck’s Executive Committee has 

overall governing responsibility for 

Merck’s public policy program, guided 

by the Board Committee on Public 

Policy and Social Responsibility.2 Our 

policy priorities are set by senior man-

agement, including presidents respon-

sible for geographic regions. Merck’s 

Global Public Policy Leadership Team, 

headed by the Vice President of Global 

Public Policy, leads the development and 

communication of policy positions on 

major issues based on input from inter-

nal business leaders and external stake-

holders. Merck’s Global Public Policy 

Network helps to develop and imple-

ment our policy program. This Network 

includes business managers, policy prac-

titioners and other employees worldwide 

with responsibility for external aff airs. 

We manage stakeholder engagement and 

advocacy activities at the regional, coun-

try or local level, with active involve-

ment from regional presidents, country 

managing directors and both regional 

and country policy staff . Merck posts on 

our website our position statements on 

key public policy issues.3

WORKING WITH INDUSTRY 

AND TRADE ASSOCIATIONS

Merck is a member of numerous industry 

and trade groups. We work with these 

groups because they represent the phar-

maceutical industry and business com-

munity in debates led by governments 

and other stakeholders, and because they 

are important in helping to reach indus-

try consensus on policy issues. At times 

we may not share the views of our peers 

or associations. Merck representatives on 

the boards and committees of industry 
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 ENSURING ETHICAL INTERACTIONS WITH GOVERNMENT OFFICIALS WORLDWIDE

All Merck employees are required to adhere to Merck’s high standards and act 

with integrity when interacting with government agents or engaging in any conduct 

related to governmental health care programs. This includes ensuring that all 

information provided to governmental entities is complete and accurate to the best of 

the employee’s knowledge and belief. Merck’s standards for governing interactions 

with government offi cials include guidelines concerning the U.S. Foreign Corrupt 

Practices Act to ensure employees strictly adhere to Company policies and 

procedures, local laws and U.S. laws when interacting with government offi cials, 

their family members and their representatives. The standards state:

“Merck’s Ethical Business Practices Policy and these standards prohibit payments, 
including payments of Company funds or other assets, directly or indirectly, to government 
offi cials (including Foreign Offi cials) or persons acting on their behalf for the purpose of 
improperly infl uencing decisions or actions respecting Merck’s business… Failure by 
employees to comply with these standards may have severe internal consequences, up to 
and including termination from the Company, as well as external consequences, including 
possible criminal prosecution and/or signifi cant fi nes.”

As part of Merck’s global ethics and compliance training, in 2008, we are rolling out 

a new e-learning course on anticorruption and bribery designed to help employees 

understand our corporate policy on ethical business practices and compliance with 

the U.S. Foreign Corrupt Practices Act.

groups and associations ensure that we 

voice questions or concerns we may have 

about policy or related activities. We 

may even recuse ourselves from related 

association and industry group activities.

In April 2008, Merck Chairman Richard 

T. Clark was elected board chairman of 

PhRMA and will serve a one-year term. 

For a list of the major industry and trade 

groups that we work with globally, go to 

www.merck.com/cr/advocacy.

MAJOR POLICY 

ACTIVITY WORLDWIDE

In the past two years, we have contrib-

uted to public policy debates on numer-

ous and varied issues, including:

IN THE UNITED STATES

»  Supported the Physician Payments 

Sunshine Act legislation to create a 

uniform, national program for disclos-

ing certain fi nancial relations between 

industry and physicians. 

»  Supported eff orts to strengthen 

anti-counterfeiting laws, 

including the Safeguarding America’s 

Pharmaceuticals Act.

»  Supported increased federal and state 

funding for vaccine programs.

»  Supported legislation creating an 

independent entity that conducts 

science-based comparative eff ective-

ness research as a means to achieve 

greater value and effi  ciencies in the 

U.S. health care system.

»  Opposed legislation that would legal-

ize the importation of pharmaceuticals 

from certain industrialized countries. 

Merck opposes importation because 

we believe it would compromise pub-

lic trust in the manufacture and dis-

tribution of our medicines and harm 

research incentives.4

INTERNATIONALLY

»  Promoted health care system reform, 

including initiatives to address pric-

ing and reimbursement conditions for 

innovative products in the European 

Union, Asia Pacifi c and Latin America. 

»  Advanced increased access to innovative medicines in 

many countries by supporting bilateral and multilateral 

trade agreements promoting more open and transparent 

markets. For example, Merck supports the U.S.-Korea 

Free Trade Agreement, which, if ratifi ed by both coun-

tries, would address discriminatory barriers to innovative 

pharmaceuticals in South Korea.  

»  Supported strong intellectual property protections in 

Europe, Asia Pacifi c and Latin America. 

»  Promoted policies that would support innovation and 

competitiveness in Mexico and other Latin America 

countries. For example, Merck supports the Global 

Initiative of the Council on Competitiveness.5

»  Supported eff orts to strengthen anti-counterfeiting laws, 

including in the Philippines where we are working with 

the local and research-based pharmaceutical associations 

to form the Safe Medicines Network to advocate against 

counterfeit medicines.

POLITICAL CONTRIBUTIONS AND SPENDING

Merck has been working with the Center for Political 

Accountability (CPA) in the past year on the development 

of best practices related to spending for political activi-

ties.6 We believe we are generally compliant in all material 

respects with all major provisions of the CPA’s “Model Code 

of Conduct for Corporate Political Spending” (see table on 

page 54). The Merck Board of Directors recognizes that 

the use of Company resources in the political process is an 

important issue for shareholders. We monitor our contribu-

tions to political candidates closely, in accordance with cor-

porate policy. We seek approval by the Company’s General 

Counsel and report our spending regularly to the Board.7 

To improve access to information about Merck’s corporate 

political contributions in the United States, Merck annually 

posts on our website our contributions categorized by state, 

candidate and amount. Merck also discloses any contribu-

tions to committees known as 527 organizations.8

PRIORITIES AND TARGETS

»  In 2008, Merck plans to begin disclosing on our website 

the portion of dues that major U.S.-based trade associa-

tions report to us as being used for advocacy and/or politi-

cal activity purposes where dues are greater than $50,000.9  

»  In 2009, Merck plans to begin to include on our website all 

dollars spent globally on political campaign contributions.

»  In 2009, Merck plans to report externally on adherence 

to ethical business practices related to corporate political 

spending, as recommended in the model code of conduct 

from the CPA.

Richard T. Clark
Merck Chairman, President and Chief Executive Offi cer, Merck & Co., Inc.

Health Affairs Policy Summit, Washington, D.C., November 1, 2007

The credibility of [the pharmaceutical] industry, and in fact, of much of science and medicine, is being called 
into question. We must restore trust in order to be respected voices in health care policy. We must do this not 
only for our sake, but for the good of the patients we serve. 



ADVOCACY
PERFORMANCE DATA SUMMARY 2005–2007

* Totals reflect corporate contributions; employee contributions through the Merck Political Action Committee are not included.

† Political contributions in the United States, which are for state candidates, are always much greater in even-numbered calendar years, because that 
 is when the overwhelming number of states hold their elections for state legislatures and governors. 
‡ Because the U.S. tax law that requires this reporting does not apply outside the United States, trade associations that are not subject to this do not provide
 breakouts of lobbying expenditures from membership dues. Thus, at this time, Merck is unable to report these data for such lobbying expenses in other countries.
§ Merck was in compliance with 10 of the 11 Center for Political Accountability criteria. We plan to address the 11th principle—The Company shall report 
 annually on our website on adherence to our code for corporate political spending—in 2009.

Corporate political contributions—United States, Australia, 

Canada ($US)*, †

US: 337,140

AUS: 12,137

CAN: 46,700

US: 611,975

AUS: 20,292

CAN: 45,765

US: 470,625

AUS: 19,195

CAN: 58,396

Portion of dues that major U.S.-based trade associations report 

to us as being used for advocacy and/or political activities in the 

U.S. ($US)‡ where dues are > $50,000

N/AN/A6.9M paid 

to 8 groups

Compliance with political contribution evaluation criteria used by 

the Center for Political Accountability§

N/AN/A10 of 11 

principles
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Future 
Target

Political spending shall reflect the company’s interests and not those of its individual officers or directors.

The company will disclose dues and other payments made to trade associations and other tax-exempt 

organizations that are or that it anticipates will be used for political expenditures. The disclosures shall 

describe the political activities undertaken. In the case of trade association payments, the disclosures will 

involve some element of pro-rating of the company’s payments that are or will be used for political purposes.

The company will disclose publicly all expenditures of corporate funds on political activities. The 

disclosure will include regular reports on the company’s website.

No contribution will be given in anticipation of, in recognition of, or in return for an official act.

Employees will not be reimbursed directly or through compensation increases for personal political 

contributions or expenses.

The company shall report annually on its website on its adherence to its code for corporate political spending.

The company will not pressure or coerce employees to make personal political expenditures or take any 

retaliatory action against employees who do not.

In general, the company will follow a preferred policy of making its political expenditures directly rather 

than through third party groups. In the event that the company is unable to exercise direct control, 

the company will monitor the use of its dues or payments to other organizations for political purposes 

to assure consistency with the company’s stated policies, practices, values and long-term interests.

Company disclosure of political expenditures shall include direct and indirect political contributions 

(including in-kind contributions) to candidates, political parties or political organizations; independent 

expenditures; electioneering communications on behalf of a federal, state or local candidate; and the 

use of company time and resources for political activity.

The board of directors or a committee of the board shall monitor the company’s political spending, 

receive regular reports from corporate officers responsible for the spending, supervise policies and 

procedures regulating the spending, and review the purpose and benefits of the expenditures.

All corporate political expenditures must receive prior written approval from the General Counsel 

or Legal Department, and the company shall identify all senior management officials responsible for 

approving corporate political expenditures.

* Disclosure of dues for advocacy purposes for major U.S. national and regional associations where dues are > $50,000. Links on our website to these 
 organizations provide information on political activities undertaken.
† Merck has been providing annual reports on its  corporate political spending globally (where allowed by law) to its Board of Directors since 1996;  
 starting in 1Q 2009, we will begin to report to the Board the portion of dues that major U.S.-based trade associations report to us as being used for 
 advocacy and/or political activities.  
‡ Excluding trade association funds. Merck lists titles of senior management officials on our website.

CENTER FOR POLITICAL ACCOUNTABILITY10 
MODEL CODE OF CONDUCT FOR CORPORATE POLITICAL SPENDING

MERCK IN 
COMPLIANCE 
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PATIENTS AND THEIR FAMILIES  Everything we do is ultimately for the patient. We 

work hard to ensure that our innovative products meet the health needs of patients.

DOCTORS, HEALTH CARE PROFESSIONALS AND SCIENTISTS  We aim to inform 

doctors and other health care professionals in a balanced way about our products and 

about our ongoing research efforts. During the course of our business we interact daily 

with physicians, health care professionals and researchers on research and clinical 

trials, to share information and to gain new perspectives on needs and opportunities.

PAYORS  We are aware of payors’ concerns about rising health care costs and 

limited budgets, and of the debates on how to make medicines and vaccines more 

affordable and accessible. We work with payors worldwide to ensure they under-

stand that the price of our products refl ect the value of those products and we also 

develop programs with payors  to ensure our products can reach the people who 

need them most.

GOVERNMENTS, MULTILATERAL ORGANIZATIONS AND REGULATORS  We are 

committed to conducting our business according to the letter and spirit of the law and 

regulations as well as the various standards of business practice that we endorse. 

When laws or regulations do not exist or are inadequate, we have created our own 

standards and used these to guide our practices. We work with policy makers, legis-

lators, multilateral organizations and governments worldwide to ensure that policy 

and regulatory environments foster patient access to medicines and vaccines, and 

that they are conducive to ethical business practices, science and innovation.

SHAREHOLDERS  We aim to create shareholder value by identifying opportuni-

ties to meet customer needs, and by managing our business responsibly to achieve 

superior fi nancial results. In 2008, Merck’s investor relations team was named most 

shareholder-friendly in the pharmaceutical sector by Institutional Investor magazine, 

a direct result of our efforts to foster dialogue and interaction with our shareholders.

COMMUNITIES WHERE WE OPERATE  We strive to make a positive contribution 

to the communities where we work and on which we depend, through safe and 

responsible operations that have positive economic impacts, and socially through 

our philanthropy.

ISSUE EXPERTS IN ACADEME, NONGOVERNMENTAL ORGANIZATIONS AND 

MULTILATERAL ORGANIZATIONS  We work with many organizations and individu-

als both to inform debates on pressing issues and to address societal challenges in 

partnership, especially for improving global health, but also in such areas as health 

and science education, environmental protection and ethical business practices.

ENVIRONMENTAL STAKEHOLDERS  We work hard to manage our environmental 

footprint and to promote responsible environmental practices within the Company, 

by our partners and throughout our supply chain.

EMPLOYEES  We want our workplaces to be productive,  safe and professional so 

that all employees can offer their best. To this end, we foster positive working envi-

ronments supported by teamwork, embracing diversity and inclusion, and encour-

aging professional development.

INVESTORS COMMITTED TO SUSTAINABLE INVESTING  A growing number of inves-

tors are considering companies’ environmental, social and governance performance 

in their investment decisions. Merck seeks to engage with these investors in open 

and transparent dialogue. As of August 2008, Merck was listed on the FTSE4Good 

Index, KLD Global Sustainability Index and the Access to Medicines Index.

SUPPLIERS AND BUSINESS PARTNERS  We seek out the best suppliers and part-

ners  with whom to research, develop, produce  and distribute our medicines and 

vaccines.  We strive to foster basic protections in labor, employment, health and 

safety, ethics, diversity and protection of the environment throughout our supply 

chain and we are committed to working with our partners to ensure that our policies 

on corporate responsibility have  broader impact.

TRADE AND INDUSTRY ASSOCIATIONS  Merck engages with stakeholders through 

numerous organizations in which we are members. Within these groups, we aim 

to inform related debates in ways that are constructive and that ultimately foster 

improved access to medicines and vaccines globally.

 MERCK’S MANY AND DIVERSE STAKEHOLDERS
ENGAGING WITH OUR 
STAKEHOLDER GROUPS

Merck recognizes that the sustainability 

of our business is dependent upon our 

awareness, understanding and responses 

to society’s expectations of our Company 

across many dimensions of our global 

activities, including our products and 

their eff ectiveness and safety profi les, 

how we make those products available, 

employment and ethical business prac-

tices, and our societal contributions and 

general impact. From discovery and 

development to distribution, our engage-

ment with stakeholders guides our busi-

ness strategy and decisions. We believe it 

also enhances understanding of—and 

trust in—our business.

As with any relationship, a lack of com-

mitment can lead to distrust. This can be 

damaging and diffi  cult to restore. But by 

actively engaging with our stakeholders, 

taking responsible actions and maintain-

ing our commitments, we believe we can 

build trust and support. Over time, this 

can reduce fi nancial and other enterprise 

risks and costs. Therefore, when we 

decide to engage, we see the relationship 

as long-term. We engage stakeholders by:

SUPPORTING  In cases where multi-

stakeholder partnerships are not fea-

sible or appropriate, Merck provides 

fi nancial and technical support to 

appropriate stakeholders.

DIALOGUE AND ADVOCACY  We engage 

actively in dialogue with numerous stake-

holders with varying perspectives and 

opinions to inform debates constructively 

and to foster progress toward solutions 

that benefi t society more broadly. 

FINANCIAL SUPPORT 

WITH INDEPENDENT 

THIRD-PARTY GROUPS

We strongly believe that our relationships 

with the medical community are vital to 

the advancement of science, medicine and 

the well-being of patients. Discovering, 

developing and bringing innovative vac-

cines and medicines to the market is our 

fi rst responsibility. That mission cannot be 

accomplished without sustained relation-

ships with a wide range of external orga-

nizations and health care providers. As we 

ask them to work with us, this work nor-

mally needs to be compensated or funded. 

FUTURE COMMITMENTS

»  In an eff ort to increase transparency 

in how we operate, in October 2008, 

Merck plans to begin reporting grants 

by Merck’s Global Human Health divi-

sion to U.S. organizations in support 

of independent accredited educational 

programs for health care professionals.
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 MORE INFORMATION ONLINE

You can fi nd more information on the issues covered in this section, as well as on the following topics at www.merck.com/cr/outreach.

»  Role of Merck Government Affairs professionals

»  Merck’s corporate political contributions for 2007

»  Portion of dues that major U.S.-based trade asso-

ciations report to us as being used for advocacy and/or 

political activities

»  Merck Action Network and Merck Employees Political 

Action Committee

»  Program on Pharmaceutical Policy Issues

»  Principles for stakeholder engagement and working with 

patient groups
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 MERCK’S PRINCIPLES FOR PROVIDING FINANCIAL SUPPORT TO MEDICAL, 
 SCIENTIFIC AND PATIENT ORGANIZATIONS

INDEPENDENCE  Merck respects the independence of medical, scientifi c and patient 

organizations and refrains from using our fi nancial support to infl uence the policies 

of organizations or to promote specifi c medicines.  To support independence, Merck 

will support only organizations that obtain funding from a variety of sources.

TRANSPARENCY  Merck supports transparency of our interactions with medical, 

scientifi c and patient organizations including fi nancial support that we provide them.  

We believe this is an important step in building public trust with both Merck and 

those with whom we work. Making public our support also enhances the visibility of 

Merck’s commitment to help advance health and science.

COMPLIANCE WITH LOCAL LAWS  In providing fi nancial support to medical, scientifi c 

and patient organizations, Merck will comply with all relevant local laws and regulations.  

»  It is our intent to disclose over time 

our fi nancial support to medical, 

scientifi c and patient organizations 

globally. (For a list of organiza-

tions by type we will disclose, go to 

www.merck.com/cr/fi nancialsup-

portprinciples). We are beginning 

in the United States as this is where 

the largest amount of our support is 

directed.  In 1Q 2009, Merck plans 

to begin reporting other grants/pay-

ments to U.S. organizations as well as 

grants made in Europe and Canada. 

Information provided on our website 

will include the name of the organiza-

tion, along with a description of the 

activity and the amount of the grant 

provided. Merck will update this list 

quarterly in the United States, and 

annually for ex-U.S. jurisdictions. We 

will continue to expand our disclosure 

into other regions as we work to build 

the infrastructure and systems neces-

sary to allow us to report this infor-

mation on a global basis. 

»  In addition, in the United States, Merck 

has made a commitment to disclose 

payments of $500 or more made to U.S. 

nonprofi t organizations. The Merck 

Company Foundation will disclose their 

grants separately starting in early 2009 

at www.merck.com/cr/philanthropy.

MERCK AND PUBLIC/
PRIVATE PARTNERSHIPS

Many of the problems faced by society, 

particularly in developing countries, are 

so daunting and the fi nancial resources 

required so substantial that new ways 

of working are essential. Sustainable 

solutions to societal challenges such 

as disease, lack of education, environ-

mental problems and corruption must 

come from approaches that leverage the 

expertise of all stakeholders. Merck has 

pioneered far-reaching programs and 

partnerships, the results of which demon-

strate that working together can achieve 

more than individual partners alone, and 

truly make a sustainable diff erence. 

Merck has many decades of experience 

in developing public/private partnerships 

(PPPs), especially those focused on improv-

ing global health, but also on health and 

science education, environmental protec-

tion and ethical business practices. Our 

partnerships include a variety of initiatives, 

with diverse arrangements and participants, 

various legal statuses and modes of gover-

nance and management, assorted priori-

ties and contributions by participants, and 

many diff erent impacts. They range from 

small collaborations focused on distribut-

ing one product to larger entities fi ghting a 

global disease. Our objectives vary also; for 

example, with the Medicines for Malaria 

Venture we want to develop a product; 

with the Merck MECTIZAN Donation 

Program we donate a product to treat river 

blindness; with the African Comprehensive 

HIV/AIDS Partnerships we strengthen 

national and local health services; and with 

the Merck Institute for Science Education 

our focus is on increasing the number of 

students electing to study science.

In the past, Merck, like others in the pri-

vate sector, might have just written a check 

and taken a more passive role. Today, we 

feel it is important to go beyond traditional 

philanthropy and to be far more involved 

in the development, implementation, 

management and evaluation of partnership 

programs to address critical societal issues, 

off ering insights and capabilities that have 

worked well in the private sector to tackle 

analogous problems. In our partnerships, 

Merck provides expertise such as in R&D, 

technology, manufacturing, distribution, 

marketing and management. In some cases 

we also make a product or service available 

to the developing world through donations 

or, more sustainably, at an aff ordable price. 

Although our partnerships are wide-

ranging and diverse, Merck’s approach 

is the same, stemming from decades of 

experience: We engage with partners 

who share common goals—even though 

we may not agree on everything. 

PARTNERSHIP PRIORITIES 

FOR THE FUTURE
»  We are working to ensure that all of 

the major PPPs in which we partici-

pate have clear annual performance 

requirements, where possible linked to 

the Millennium Development Goals. 

By 2010, we want to be able to report 

on the percentage of PPPs that report 

annually against such requirements. 
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Merck’s Approach 
to Corporate Responsibility

OUR APPROACH

George W. Merck’s philosophy remains 

the foundation of our approach to CR 

today. Although Merck has long operated 

by these beliefs, our processes for manag-

ing some aspects of CR have not always 

been formal. We are changing that. We 

recognize that managing social, ethical 

and environmental issues well involves 

everyone at Merck. For this reason we 

have established new Company-wide 

processes for identifying what CR issues 

are important to our business success and 

to our stakeholders, and for more for-

mally managing those issues in terms of 

performance and targets. 

CR PRINCIPLES

Merck’s core business is to discover and 

develop new medicines and vaccines that 

make a diff erence in people’s lives. Our 

commitment to CR extends to how we 

achieve this goal: 

»  By conducting our business with high 

ethical standards

»  By engaging in activities to expand 

access to quality health care around 

the world

»  By making a positive and sustainable 

impact on the communities and soci-

eties where we live and work

»  By meeting the needs of our employ-

ees in a fair and just manner

Integrated into Merck’s approach is a 

commitment to transparency and con-

structive engagement with stakeholders. 

We recognize that issues that matter 

to key stakeholders can very quickly 

become material issues for our share-

holders. Therefore, we seek to balance 

our responsibilities in ways that support 

our fi duciary duty to generate long-term 

shareholder value, while also considering 

the needs of other stakeholders.2

MATERIALITY 
ASSESSMENT PROCESS

In 2008, Merck conducted a mate-

riality assessment, based, in part, on 

standards for sustainability reporting,3 

that included discussions with both 

internal and external stakeholders to 

identify those environmental, social 

and governance (ESG) issues of great-

est signifi cance to multiple stakehold-

ers and to Merck’s future success, and 

those that we have the ability to con-

trol or infl uence. 

To identify the key ESG issues, we fi rst 

compiled information on economic, 

environmental, governance and social 

issues that were relevant to Merck’s busi-

ness and stakeholders. To this end, we 

reviewed numerous sources, including:

»  Merck corporate plans, objectives 

and strategies

»  Company policies and initiatives

»  Employee surveys and other inputs 

from employees

Merck’s vision of CR is founded upon Merck’s values and an 

approach to business articulated by our founder’s son 

George W. Merck in 1950: 

“We try never to forget that medicine is for the people. It is not for the profi ts. The profi ts 

follow, and if we have remembered that, they have never failed to appear. The better we have 

remembered it, the larger they have been….

… How can we bring the best of medicine to each and every person?… We cannot step aside 

and say that we have achieved our goal by inventing a new drug or a new way by which to treat 

presently incurable diseases… We cannot rest till the way has been found, with our help, to 

bring our fi nest achievements to everyone.”1
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We believe our new approach to man-

aging our CR will help to:

» Set CR aspirations 

»  Measure Merck performance 

in numerous areas across 

the Company

»  Inform Company understand-

ing and develop consensus on 

complex issues

»  Identify and clarify the key issues 

for us and defi ne the scope of the 

Company’s responsibility for these 

issues and possible solutions, and 

» Inspire our employees 

»  Customer feedback obtained through 

focus groups and other methods

»  Shareholder resolutions and other 

feedback received through ongoing 

dialogue with shareholders

»  Input from investors and investor 

groups committed to sustainable 

investing, partners, nongovernmental  

organizations, suppliers and 

other stakeholders

»  Media coverage

»  Stakeholder feedback on prior 

CR reporting

»  Industry benchmarking

»  The Global Reporting Initiative (GRI), 

Access to Medicines Index and other 

guidelines

Merck’s Corporate Responsibility 

Council, a senior, cross-functional group 

with responsibility for the governance of 

the Company’s CR, assessed these issues 

based on three parameters: 1) impact on 

Merck’s ability to achieve our business 

strategy;4 2) level of concern to external 

stakeholders; and 3) the degree to which 

Merck can infl uence the topic or issue. 

We weighted issues raised based on their 

position on the chart and we combined 

this assessment with weighted analyses of 

media coverage, shareholder questions, 

and the presence of the issues in the 

GRI and other relevant indices. From 

this exercise we determined that the 

following broad issues are of greatest sig-

nifi cance to Merck stakeholders and pose 

both risks and opportunities to Merck’s 

future success: 

a)  Researching and developing new 

medicines and vaccines that address 

unmet needs

b)  Improving access to medicines, vac-

cines and health care

c)  Ensuring confi dence in the safety and 

quality of our products 

d)  Conducting ourselves ethically 

and transparently 

e)   Managing our environmental footprint 

Merck is committed to increasing the 

transparency of our reporting in terms of 

the challenges we face, our strategy and 

our performance with respect to each of 

these fi ve issues. Following this process, 

Merck’s CR Council began a systematic 

process to develop specifi c goals, targets 

and key performance indicators (KPIs) 

with which to measure Merck’s perfor-

mance in each of these areas. We aim 

to review them annually with Merck’s 

Executive Committee and Board of 

Directors, beginning in 2008. Merck is 

also committed to disclosing this infor-

mation through its annual CR Report. 

We will continue to use the materiality 

process to refi ne our key CR issues in 

future reports, and anticipate that our 

process will evolve as we learn from 

experience and stakeholder feedback. 

In addition to the key issues, Merck 

recognizes that many other ESG issues 

are of interest to stakeholders. For this 

reason, Merck will continue to report 

and communicate on additional ESG 

issues on our CR website and through 

dialogue with individual stakeholders. 

EXTERNAL STAKEHOLDER REVIEW 

OF OUR REPORTING APPROACH  In 

June–July 2008, Merck spoke with more 

than 20 external stakeholders represent-

ing a variety of constituencies. In one-

on-one discussions, we talked about our 

planned approach to reporting, Merck’s 

materiality assessment process and the 

broad material headings we had identi-

fi ed. We also shared with them a draft 

outline of our CR report, and our ideas 

for key performance indicators, metrics 

and targets.

Our goal in these discussions was to 

listen to our stakeholders’ perspectives 

and recommendations. We have refl ected 

their comments where feasible and appro-

priate in our website and CR report. We 

will use the insights gained through these 

and ongoing discussions with our stake-

holders to inform future reporting. For a 

list of the stakeholders we spoke with and 

the changes we made in our reporting, go 

to www.merck.com/cr/externalinput.

MERCK CAN
INFLUENCE

MERCK CANNOT
INFLUENCE

MERCK CAN
INFLUENCE

MERCK CANNOT
INFLUENCE

MERCK CAN
INFLUENCE

MERCK CANNOT
INFLUENCE

MERCK CAN
INFLUENCE

MERCK CANNOT
INFLUENCE

MATERIALITY APPROACH
IS THIS ISSUE MATERIAL AND SHOULD WE REPORT ON IT?
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INCREASING IMPACT ON MERCK’S ABILITY TO EXECUTE BUSINESS STRATEGY

Issues in these boxes are material and the focus of reporting

Issues in these boxes are optional for reporting

Issues in these boxes are not currently covered by reporting
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 WE MANAGE OUR PHILANTHROPIC GIVING THROUGH THREE MECHANISMS WITHIN THE OFFICE OF CORPORATE RESPONSIBILITY

»  OFFICE OF CONTRIBUTIONS  

Supports charitable work that con-

tributes not only to the health and 

well-being of people around the world, 

but also to Merck employees, our 

neighbors and others in communities 

where employees live and work and 

where the Company conducts busi-

ness. This is accomplished through 

cash donations, the skills and exper-

tise of our employees and through the 

donation of in-kind services. Members 

of the Offi ce of Contributions, along 

with other groups within the Offi ce of 

Corporate Responsibility, help guide 

the strategic direction of Merck’s phil-

anthropic efforts and, in collaboration 

with internal and external partners, 

participate in the implementation 

of charitable activities. Additionally, 

the Offi ce of Contributions coordi-

nates Merck’s response to disasters 

throughout the world.

»  GLOBAL HEALTH PARTNERSHIPS  

Engages with a range of stake-

holders on initiatives that build health 

care capacity and provide Merck’s 

medicines and vaccines free of charge, 

primarily in the developing world. The 

group coordinates the Merck Medical 

Outreach Program, the primary 

mechanism through which Merck 

donates our pharmaceuticals and 

vaccines for humanitarian assistance 

in the developing world and in sup-

port of disaster relief and emergency 

situations worldwide. Global Health 

Partnerships also manages the Merck 

MECTIZAN Donation Program and our 

HIV and AIDS partnerships.

»  THE MERCK COMPANY FOUNDATION       

A U.S.-based private charitable foun-

dation funded entirely by Merck. For 

more than 50 years, the Foundation 

has served as the Company’s chief 

source of funding support to quali-

fi ed nonprofi t charitable and philan-

thropic organizations whose initiatives 

address important societal needs 

and whose goals are consistent with 

Merck’s overall mission to enhance 

the health and well-being of people 

around the world. Since its incep-

tion, the Foundation has contributed 

more than $524 million to projects 

and partnerships around the world. 

Merck’s Board of Directors serve as 

the Foundation’s Trustees.

CR GOVERNANCE 
AND PERFORMANCE 
MANAGEMENT

In 2007–2008, Merck’s governance of 

CR began to change, with the goal 

of improving integration of CR-related 

processes and increasing accountability 

for performance across the Company.  

THE OFFICE OF CORPORATE 

RESPONSIBILITY  Merck’s CR per-

formance is dependent on all Merck 

employees and functions—from Merck’s 

Chairman and Executive Committee, 

through each business unit, subsidiary, 

manufacturing plant and research labo-

ratory. All of us at Merck are aware of 

our ethical responsibilities through Our 

Values and Standards—Merck’s Code of 

Conduct.5 But we recognize that a cen-

tral coordinating function is necessary 

to optimize our performance, man-

aged through the Offi  ce of Corporate 

Responsibility (OCR). The OCR is 

responsible for coordinating the develop-

ment, implementation and communica-

tions of Merck’s global CR approach and 

policy, and, with the CR Council, for 

reporting on Merck’s CR performance. 

The OCR does this in parallel with its 

stakeholder engagement program. 

Since its inception in March 2007, the 

OCR has brought new focus and coher-

ence to the Company’s approach to CR 

and has established more systematic 

processes for data gathering, analysis 

and collaborations. We expect the work 

of the OCR to support the Company’s 

business strategy. The OCR is account-

able for producing an annual CR report. 

THE CR COUNCIL  In addition to the 

OCR, Merck has established the CR 

Council, a formal governance body for 

Merck’s CR approach, the membership 

of which includes senior Merck leaders 

across all divisions and major functions.6

EXECUTIVE COMMITTEE  Merck’s 

Executive Committee includes nine 

senior leaders representing the Company 

divisions and corporate functions. It is 

headed by Merck Chairman, President 

and CEO Richard T. Clark. With 

respect to CR, the Executive Committee 

is responsible for reviewing Merck’s CR 

approach and related Company perfor-

mance, for approving the CR report and 

for ensuring that CR matters are consid-

ered in business decisions.7

BOARD COMMITTEE ON PUBLIC POLICY 

AND SOCIAL RESPONSIBILITY  Five 

independent directors comprise Merck’s 

Board Committee on Public Policy 

and Social Responsibility. Chaired by 

Professor Johnnetta Cole, President 

Emerita of Spelman College and 

Bennett College for Women, the group 

is responsible for advising the Board of 

Directors and management on Company 

policies and practices that pertain to the 

Company’s responsibilities as a global 

corporate citizen, our special obligations 

as a pharmaceutical company whose 

products and services aff ect health and 

quality of life around the world, and 

our commitment to the highest stan-

dards of ethics and integrity in all its 

dealings. Among its responsibilities, the 

Committee makes recommendations 

to the Board on proposals that relate to 

public policy and/or social responsibility 

issues submitted by shareholders for 

inclusion in the Company’s proxy mate-

rials and also reviews Merck’s public 

policy positions and strategies.8 

In addition to the Board Committee on 

Public Policy and Social responsibility, 

other Board committees oversee aspects 

of CR-related issues, such as corporate 

governance, audit and compliance and 

executive compensation.9 

MERCK’S APPROACH TO 
PHILANTHROPY

Philanthropy is a major element of 

Merck’s commitment to CR. Through 

our philanthropic programs we have 

the ability to make a positive impact 

on health, science and quality of life 

issues facing the world’s communi-

ties. We believe that improving global 

health is one of the most responsible 

and important contributions we can 

make to societies around the world. 

Merck’s philanthropic investments and 

program portfolio are guided by several 

key principles. We seek to:

»  Address social issues that matter to 

Merck’s business and our stakeholders

»  Collaborate eff ectively with key part-

ners for optimal impact and success

»  Leverage not only cash and prod-

uct donations but also the knowl-

edge and technical expertise across 

our Company

»  Measure and manage our progress in 

meeting societies’ needs 5959



 STRATEGY FOR CORPORATE GIVING

In 2007, Merck conducted a comprehensive review of our philanthropic portfolio and 

giving strategy, which included interviews with more than 130 internal and external 

individuals who have a common interest in our philanthropic undertakings and the 

principles and strategies that guide them. This process helped Merck refi ne our 

approach, leading to the adoption of a new corporate philanthropy strategy in 2008 

designed to help increase the effectiveness of Merck’s philanthropy and achieve 

measurable social impact. The strategy includes fi ve priority areas that will guide 

the Company’s philanthropic activities:

1)  Increasing access to medicines, vaccines and health care for underserved 
populations. Key initiatives include:

»  Merck MECTIZAN Donation Program

»  Merck Medical Outreach Program

»  Merck Childhood Asthma Network

»  The Merck Alliance to Reduce Disparities in Diabetes

2) Building health care capacity.  Key initiatives include:
»  The African Comprehensive HIV/AIDS Partnerships

»  China-MSD HIV/AIDS Partnership

»  The Merck Vaccine Network–Africa

3) Developing a diverse pool of world-class scientists. Key initiatives include:
»  The Merck Institute for Science Education

»  The UNCF/Merck Science Initiative

»  AAAS/Merck Undergraduate Science Research Program

»  The Alliance/Merck Ciencia (science) Hispanic Scholars Program

4) Promoting a policy environment that supports innovation. Key initiatives include:
»  Program on Pharmaceutical Policy Issues

»  Ethics Resource Centers

5) Addressing the critical needs of Merck communities. Key initiatives include:
»  Champions for the Environment

»  Disaster Relief

»  Neighbor of Choice Program

»  Partnership for Giving

Employee Giving: Over and above our corporate philanthropy, our employees want 

to contribute to their communities. Merck also encourages that as a way for the 

Company to be an integral part of communities worldwide.10 

 MERCK RANKED 2ND LARGEST 
 CORPORATE DONOR

The Chronicle of Philanthropy ranked 

Merck as the second largest corporate 

donor in the United States in its 2007 

annual charitable giving survey based 

on Merck’s 2007 corporate giving. 

Annually since 1999, the Chronicle of 

Philanthropy has produced a rank-

ing, based on charitable giving, of 

150 of the largest corporations in the 

United States (as ranked according 

to annual revenue in Fortune maga-

zine’s Fortune 500). Merck has ranked 

consistently among the top two cor-

porate donors in the United States 

in this annual ranking over the past 

several years.

GOVERNANCE  In 2008, the Company 

established the Merck Philanthropy 

Advisory Council (MPAC) to provide 

senior management oversight, stra-

tegic counsel and regular review of 

Merck’s overall corporate philanthropy 

portfolio. In addition to the MPAC’s 

guidance, our corporate philanthropic 

activities are reviewed regularly by 

Merck’s Executive Committee and the 

Board Committee on Public Policy and 

Social Responsibility.  

Working closely with our partners, we 

formulate specifi c goals and metrics for 

the major initiatives in which we are 

involved, and we track these over time. 

We have rigorous oversight mechanisms 

in place for all of our programs, includ-

ing such major initiatives as the Merck 

Institute for Science Education, the 

Merck Childhood Asthma Network, 

the Merck MECTIZAN Donation 

Program, the African Comprehensive 

HIV/AIDS Partnerships and the 

China-MSD HIV/AIDS Partnership. 

We routinely engage external advisory 

boards to help provide oversight and 

direction for many of our major initia-

tives and partnerships. We also commis-

sion third-party evaluations to assess the 

overall impact of these initiatives, such 

as research performed over a 15-year 

period, fi rst by the Consortium for 

Policy Research in Education and sub-

sequently by Horizon Research, Inc., to 

evaluate the Merck Institute for Science 

Education.11 
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 ENDNOTES

1    www.merck.com/newsroom/executive_

speeches/120150.html

2   www.merck.com/cr/principles

3  For example, the materiality standard in 

the GRI Reporting Guidelines available 

at www.globalreporting.org/NR/

rdonlyres/ED9E9B36-AB54-4DE1-BFF2-

5F735235CA44/0/G3_GuidelinesENU.pdf

4  For details on business strategy, see: 

http://www.merck.com/newsroom/

executive_speeches/2007_1211.html

5 www.merck.com/about/conduct.html

6 www.merck.com/cr/crgovernance

7  www.merck.com/about/executive_

committee/home.html

8  www.merck.com/about/corporate 

governance/docs/charter_pubsocres.pdf

9  www.merck.com/about/corporate 

governance/committees.html

10 www.merck.com/cr/employeegiving

Additionally, we aim to apply uniform 

guidelines and processes in our grant-

making and in the selection of program 

partners. We require our grantees to 

submit regular (usually annual) reports 

describing how Merck funds or products 

were used and the results achieved.

PRIORITIES AND GOALS FOR THE 

FUTURE  Merck plans to begin reporting 

on our website by 1Q 2009 all philan-

thropic grants made through The Merck 

Company Foundation and the Offi  ce of 

Contributions. Information provided on 

our website will include the name of the 

recipient organization, program name/

description, and the amount of the grant 

provided. Merck will update this list 

quarterly. 

Merck also will continue to imple-

ment recommendations from a strategic 

philanthropy review we conducted in 

2007, including:

»  Integrating the guiding principles, 

values and priorities for Merck’s phi-

lanthropy into transparent and uni-

form grantmaking processes.

»  Improving evaluation approaches by 

incorporating performance measure-

ment tools into all programs. 

»  Exploring how best to implement a 

more formal and global volunteerism 

strategy that will benefi t communities 

and help develop our employees.

»  Enabling more in-depth relation-

ships with organizations and partners 

who share a common interest with 

us, and enhancing our value and the 

reputation of Merck.

»  Building on successes such as the 

Merck MECTIZAN Donation 

Program and the African 

Comprehensive HIV/AIDS 

Partnerships to develop new long-

term, multi-stakeholder partner-

ships that deliver positive impact 

and results.

For further details on our 

philanthropy approach, go to 

www.merck.com/cr/philanthropy.

DOLLARS (MILLIONS)

MERCK CONTRIBUTIONS AND DONATIONS

2002

2003

2001

2004

2005

2006

2007

57.6 160 283 $500.6

58 258 317 $633

54 393 396 $843

58 490 431 $979

60 542 437 $1,039

58 326 442 $826*

62 161 605 $828

* Our philanthropic giving decreased after 2005 because of a reduction in the use of Merck's Patient Assistance Program, due mainly to 

 an increasing number of patients with prescription drug coverage, including the Medicare Prescription Drug Program, which began 

 January 1, 2006, and from the removal of ZOCOR® (simvastatin) and PROSCAR® (finasteride) from the eligible products list in 2007 once 

 patients had broad access to lower-cost generic equivalents. 

† Total Merck cash contributions are the sum of contributions from The Merck Company Foundation and Merck & Co., Inc.

CASH CONTRIBUTIONS†

U.S. PATIENT ASSISTANCE PROGRAM

MERCK MEDICAL OUTREACH PROGRAM
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 KEY PERFORMANCE INDICATORS

  2007 2006 2005

Economic indicators
Sales ($USM)  24,197.7 22,636.0 22,011.9

Annual cash dividend paid per share ($US) 1.52 1.52 1.52

Global tax expense as reported on income statement ($USM)[a] 95.3 1,787.6 2,732

Researching new medicines and vaccines to address unmet needs
Merck’s investment in R&D programs ($US)[b]  4.9B 4.8B 3.8B

Number of new products approved (Number of compounds in the  2 (49) 5 (57) 2 (58)
 pipeline—Phases I–III plus under regulatory review) 

% of top 20 global burdens of illness addressed by our products and  60 N/R N/R
  pipeline (as defi ned by WHO and excluding accidents, premature 

birth and self-infl icted injuries) 

Phase II–V clinical trials conducted (in number of countries) 58 (54) 50 (49) N/R

Manuscripts of clinical trial results and related papers submitted  172 172 N/R
 to peer-reviewed journals

Improving access to medicines, vaccines and health care
Number of Merck products for which not-for-profi t prices are  6 2 2
 offered to least developed countries

Number of patients on Merck ARV therapy—all formulations,  763,118 (91) 701,391 (93) N/D
 all products (% in developing world)

% of total patients on Merck ARVs estimated to be children taking  15 19 N/D
 pediatric formulations of Merck’s ARVs

Number of countries where Merck has committed to no-profi t 72 N/R N/R
 prices for ROTATEQ and GARDASIL

Number of low and middle income countries using Merck’s vaccines  11 N/R N/R
 in their public sectors

Number of country registrations of GARDASIL and ROTATEQ globally  62 (164) 101 (102) 1
 (and cumulative) 

Product donations ($USM) (% in the developing world)[c] 766 (79) 768 (58) 979 (45)

Millions of treatments approved for river blindness through the  128 118 114
 MECTIZAN Donation Program (at 3 tablets per treatment)

Patients utilizing Merck’s Patient Assistance Program[d] (total value  350,000 ($161.5M) 540,240 ($326M) 730,000 ($502M)
 of Merck medicines dispensed under Merck’s PAP)

Major PPPs to improve access to medicines, vaccines or health care[e] 13 12 10

Ensuring confi dence in the safety and quality of our products
Product recalls in United States 2 0 1

Conducting ourselves ethically and transparently
% of required employees who took Know the Code training[f] 90 N/A N/A

% of response to disclosure statement on confl icts of interest 97 95 93

Calls to the Merck AdviceLine 149 77 80

Calls to the Offi ce of Ethics/Ombudsman 600 597 770

% of substantiated (including alternate fi ndings) allegations to  9.5 8.3 10.2
  concerns/issues raised in connection with our Code of Conduct 

through AdviceLine or Offi ce of Ethics/Ombudsman[g]

Merck operations at signifi cant risk of forced or compulsory labor,  0 0 N/D
 incidents of child labor, or violations of the right to exercise 
 freedom of association and collective bargaining

Managing our environmental footprint
Environmental inspections 76 88 N/D

Environmental events[h] 60 28 32

Environmental notices of violation 13 11 N/D

Environmental fi nes paid ($US) 31,515 10,652 281,025

Total energy use (million BTUs x 106) 15.2 15.5 17.5

Energy intensity (MMBTU/sq ft) 0.52 0.54 0.61

Total GHG emissions (as C0
2
 eq—million metric tons)[i] 1.36 1.36 1.44

Total water usage (billion gallons) (% reduction versus prior year) 8.8 (8.3) 9.6 (5) 10.1 (13.6)

Emissions of ozone-depleting substances (metric tons)  1.4 N/D N/D

Nitrogen oxides (NO
x
) emissions (metric tons)  303 306 468

Sulfur oxides (SO
x
) emissions (metric tons) 58 76 84

Emissions of volatile organic compounds (VOCs) (metric tons)[j] 401 427 411

TRI emissions (metric tons to air and water) 270 242 163

Hazardous waste generated in metric tons (% recycled) 54,000 (23) 62,300 (29) 60,900 (37)

Metric tons non-hazardous waste generated[k] 31,600 N/D N/D

% of nonhazardous waste recycled[l] 42[l] N/D N/D

62



  2007 2006 2005

Valuing our employees
Number of employees   59,800 60,000 61,000

Total compensation paid to employees/payroll excluding benefi ts ($US)  5.56B 5.14B 4.84B

% of women in workforce (globally) 48 49 49

% of women on the Board 23 25 25

% of women in executive roles (U.S.) 27 26 28

% of under-represented ethnic groups on the Board 17 17 17

% of under-represented ethnic groups in executive roles (U.S.) 11 12 11

% of employee response rate to Merck Culture Assessment survey[m] 72 77 N/A

Overall turnover rate 10.7 11.9 10.6

Safety inspections 41 65 N/D

Notices of safety violations/citations 3 8 N/D

Safety fi nes paid in ($US) (Number of fi nes) 1,500 (1) 1,975 (2) 1,000 (2)

Lost-Time Incident Rate (LTIR)[n, o] 0.48 0.43 0.44

LTIR % change 12 -2.3 -14

Reportable Injury Rate (RIR)[n] 1.12 1.11 1.21

RIR % change 0.9 -8.3 -25.8

Fatalities 1 0 0

Accidents Per Million Miles (APMM) 9.64 9.92 10.40

Supply chain management
% of spending on diverse suppliers in the U.S. 12 8 5

Percentage of completed PSCI surveys received from existing 54 (64) N/A N/A
 external manufacturers (#)[p] 

Percentage of facility visits conducted of potential external  100 (19) N/A N/A
 manufacturers of new business (#)  

Philanthropy
Merck’s philanthropic contributions (total cash and product)  828 826 1,039
 ($USM)[c, q]

Cash contributions ($USM) 62 58 60

Advocacy and outreach
Political contributions (U.S., AUS, CAN)[r]  US: $470,625 US: $611,975 US: $337,140

AUS: $19,195 AUS: $20,292 AUS: $12,137
CAN: $58,396 CAN: $45,765 CAN: $46,700

Portion of dues that major U.S.-based trade associations report to us 6.9M paid N/A N/A
as being used for advocacy and/or political activities in the U.S. ($US) to 8 groups  
where dues are >$50,000[s]

 KEY

N/A: not applicable; N/D: no data; N/R: not reported; many of these indicators are new for Merck and for this reason some prior year data points are 
not reported.

[a]  The tax expense in 2007 refl ected the reduction in domestic pre-tax income primarily resulting from the U.S. VIOXX settlement charge. For more 
information, please see our Form 10-K for the year ended December 31, 2007.

[b] Research activities and investments include all Merck divisions.

[c] We value our product donations based on the U.S. wholesale price.

[d]  Totals include the U.S. Merck Vaccine Patient Assistance Program and are based on the U.S. wholesale price.

[e]   Major is defi ned as with an investment by Merck of more than $500,000 per year and/or engagement with a national government. Therefore, these 
include MDP, MMOP, AAI, ACHAP, C-MAP, MVNA, ROTATEQ Partnership, GARDASIL Access Program, Nursing Libraries, MCAN, Diabetes Alliance, 
Blueprint and DHL Partnership.

[f] Know the Code was fi rst implemented globally in 2007.

[g]  When Merck substantiates allegations of ethical misconduct, it imposes a variety of disciplinary actions on those responsible for the misconduct, 
such as dismissal from the Company, issuance of fi nal written warning letters and fi nancial penalties.

[h]   The increase in the number of events is due primarily to a modifi ed regulatory interpretation in late 2006 that requires reporting for spills that were 
not previously required to be reported.

[i]   In accordance with U.S. EPA Climate Leaders protocol, GHG generation baseline data have been adjusted to remove facilities that have been sold. 
In addition, Merck recalculated its GHG emissions for the years 2004 through 2007 based on new emissions factors released by EPA in April of 2007 
(based on 2004 energy generation data), which resulted in reporting increased emissions for 2004, 2005 and 2006.

[j]  Previously reported VOC data have been corrected.

[k]  Data unavailable for a site sold at the end of 2007.

[l]  2007 was the fi rst year we collected nonhazardous waste generation and recycling data. Data should be considered  estimates.

[m] Survey not conducted prior to 2006.

[n]  LTIR/RIR: Calculated per OSHA methodology.

[o] Data refl ect a correction from previous reports also impacting 2003 and 2004 LTIR, 0.55 and 0.51, respectively.

[p] Pharmaceutical Supply Chain Initiative (PSCI) survey fi rst implemented in 2007.

[q]    Our philanthropic giving decreased after 2005 because of a reduction in the use of Merck’s Patient Assistance Program, due mainly to an increasing 
number of patients with prescription drug coverage, including the Medicare Prescription Drug Program, which began January 1, 2006, and from the 
removal of ZOCOR® (simvastatin) and PROSCAR® (fi nasteride) from the eligible products list in 2007 once patients had broad access to lower-cost 
generic equivalents.

[r]  Total refl ects corporate contributions; employee contributions through the Merck PAC are not included.

[s]   Because the U.S. tax law that requires this reporting does not apply outside the United States, trade associations that are not subject to this do 
not provide breakouts of lobbying expenditures from membership dues. Thus, at this time, Merck is unable to report these data for such lobbying 
expenses in other countries.
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consequat, vel illum dolore eu feugiat 

nulla facilisis.

volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis.

Lorem ipsum dolor sit amet, consect-

etuer adipiscing elit, sed diam nonummy 

nibh euismod tincidunt ut laoreet 

dolore magna aliquam erat volutpat. Ut 

wisi enim ad minim veniam, quis nos-

trud exerci tation ullamcorper suscipit 

lobortis nisl ut aliquip ex ea commodo 

consequat.

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 

iusto odio dignissim qui blandit praesent 

luptatum zzril delenit augue duis dolore 

te feugait nulla facilisi. Lorem ipsum 

dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dovlore magna 

aliquam erat volutpat. Ut wisi enim 

ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl 

ut aliquip ex ea commodo consequat. 

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 

iusto odio dignissim qui blandit praesent 

luptatum zzril delenit augue duis dolore 

te feugait nulla facilisi.

Nam liber tempor cum soluta nobis 

eleifend option congue nihil imperdiet 

doming id quod mazim placerat facer 

possim assum. Lorem ipsum dolor sit 

amet, consectetuer adipiscing elit, sed 

diam nonummy nibh euismod tinci-

dunt ut laoreet dolore magna aliquam 

erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut 

aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis.

Lorem ipsum dolor sit amet, consect-

etuer adipiscing elit, sed diam nonummy 

nibh euismod tincidunt ut laoreet 

dolore magna aliquam erat volutpat. Ut 

wisi enim ad minim veniam, quis nos-

trud exerci tation ullamcorper suscipit 

lobortis nisl ut aliquip ex ea commodo 

consequat.

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 

iusto odio dignissim qui blandit praesent 

luptatum zzril delenit augue duis dolore 

te feugait nulla facilisi. Lorem ipsum 

dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna ali-

quam erat volutpat.

Ut wisi enim ad minim veniam, quis 

nostrud exerci tation ullamcorper sus-

cipit lobortis nisl ut aliquip ex ea com-

modo consequat. Duis autem vel eum 

iriure dolor in hendrerit in vulputate 

velit esse molestie consequat, vel illum 

dolore eu feugiat nulla facilisis at vero 

eros et accumsan et iusto odio dignis-

sim qui blandit praesent luptatum zzril 

delenit augue duis dolore te feugait nulla 

facilisi.

Nam liber tempor cum soluta nobis 

eleifend option congue nihil imperdiet 

doming id quod mazim placerat facer 

possim assum. Lorem ipsum dolor sit 

amet, consectetuer adipiscing elit, sed 

diam nonummy nibh euismod tinci-

dunt ut laoreet dolore magna aliquam 

erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut 

aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis.

Lorem ipsum dolor sit amet, consect-

etuer adipiscing elit, sed diam nonummy 

nibh euismod tincidunt ut laoreet 

dolore magna aliquam erat volutpat. Ut 

wisi enim ad minim veniam, quis nos-

trud exerci tation ullamcorper suscipit 

lobortis nisl ut aliquip ex ea commodo 

consequat.

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 

iusto odio dignissim qui blandit praesent 

luptatum zzril delenit augue duis dolore 

te feugait nulla facilisi. Lorem ipsum 

dolor sit amet, consectetuer adipiscing 

elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna ali-

quam erat volutpat. Ut wisi enim ad 

minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl 

ut aliquip ex ea commodo consequat. 

Duis autem vel eum iriure dolor in 

hendrerit in vulputate velit esse molestie 

consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 

iusto odio dignissim qui blandit praesent 

luptatum zzril delenit augue duis dolore 

te feugait nulla facilisi.

Nam liber tempor cum soluta nobis 

eleifend option congue nihil imperdiet 

doming id quod mazim placerat facer 

possim assum. Lorem ipsum dolor sit 

amet, consectetuer adipiscing elit, sed 

diam nonummy nibh euismod tinci-

dunt ut laoreet dolore magna aliquam 

erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut 

aliquip ex ea commodo consequat.

 D
e

s
ig

n
 b

y 
A

d
d

is
o

n
  w

w
w

.a
d

d
is

o
n

.c
o

m
   

P
h

o
to

g
ra

p
h

y 
fr

o
m

 S
u

s
a

n
 A

ld
e

rf
e

r,
 t

h
e

 C
a

rt
e

r 
C

e
n

te
r,

 B
o

b
 C

im
m

in
o

, 
To

m
 M

a
d

a
y 

a
n

d
 B

il
l 

V
a

n
d

e
rd

e
c
k

e
r 

  W
ri

ti
n

g
 s

u
p

p
o

rt
: 

Z
o

e
 B

e
ll

 C
o

n
s
u

lt
in

g
 

Cozaar® (losartan potassium)

Our Medicines and Vaccines

PRODUCT NAME

ATHEROSCLEROSIS & CARDIOVASCUL AR

THERAPEUTIC AREA

Janumet® (sitagliptin/metformin HCI)

DIABETES & OBESIT Y

Crixivan® (indinavir sulfate)

Atripla® (efavirenz 600mg/emtricitabine 200 mg/tenofovir disoproxil fumarate 300 mg)†

INFECTIOUS DISEASES

Emend® (aprepitant)

ONCOLOGY

Comvax® [Haemophilus b conjugate (meningococcal protein conjugate) and hepatitis B 

(recombinant) vaccine]

VACCINES

Gardasil® [human papillomavirus quadrivalent (types 6, 11, 16, 18) vaccine, recombinant]

ProQuad® [measles, mumps, rubella and varicella (Oka/Merck) virus vaccine live]

PedvaxHIB® [Haemophilus b conjugate vaccine (meningococcal protein conjugate)]

Fosamax Plus D® (alendronate sodium/cholecalciferol)

Emend® for Injection (fosaprepitant dimeglumine)

Cosopt® (dorzolamide hydrochloride and timolol maleate)

NEUROSCIENCE & OPHTHALMOLOGY

Arcoxia® (etoricoxib)

RESPIRATORY, BONE, ARTHRITIS & ANALGESIA

Propecia® (finasteride)

SPECIALT Y

Timoptic-XE® (timolol maleate ophthalmic gel forming solution)

Januvia® (sitagliptin phosphate)

Cancidas® (caspofungin acetate)

Isentress® (raltegravir)

Invanz® (ertapenem sodium)

Stocrin® (efavirenz)‡

Maxalt® (rizatriptan benzoate)

Trusopt® (dorzolamide hydrochloride)

Fosamax® (alendronate sodium)

Singulair® (montelukast sodium)

Varivax® [varicella virus vaccine live (Oka/Merck)]

RotaTeq®  (rotavirus vaccine, live, oral pentavalent)

Vaqta® (hepatitis A vaccine inactivated)

Zostavax® (zoster vaccine live)

M-M-R® II (measles, mumps and rubella virus vaccine live)

Pneumovax® 23 (pneumococcal vaccine polyvalent)

Recombivax HB® [hepatitis B vaccine (recombinant)]

Primaxin® (imipenem and cilastatin)

Zolinza® (vorinostat)

Vytorin® (ezetimibe/simvastatin)*

Zetia® (ezetimibe)*

Hyzaar® (losartan potassium and hydrochlorothiazide)

High blood pressure

Type 2 diabetes

HIV infection

HIV infection

Prevention of postoperative or chemotherapy-induced nausea and vomiting

Haemophilus influenzae type b and hepatitis B

Cervical cancer, cervical lesions, vulvar lesions, vaginal lesions and genital warts caused by 

HPV types 6, 11, 16 and 18

Measles, mumps, rubella (German measles) and chickenpox

Haemophilus influenzae type b

Osteoporosis

Intravenous prevention of chemotherapy-induced nausea and vomiting

Elevated intraocular pressure

Pain and arthritis

Male pattern hair loss

Elevated intraocular pressure

Type 2 diabetes

Certain fungal infections

HIV infection

Certain bacterial infections

HIV infection

Acute migraine

Elevated intraocular pressure

Osteoporosis

Asthma, indoor and outdoor allergies

Chickenpox

Rotavirus

Hepatitis A

Shingles

Measles, mumps, rubella (German measles)

Pneumococcal disease

Hepatitis B

Certain bacterial infections

Cancer [cutaneous T-cell lymphoma (CTCL)]

High cholesterol

High cholesterol

High blood pressure

* Vytorin (marketed as Inegy outside the United States) and Zetia (marketed as Ezetrol outside the United States) are marketed through a partnership with 
 Schering-Plough Corporation.
† Atripla is marketed by Bristol-Myers Squibb and Gilead in the United States, Canada and Europe. Merck and Gilead are working to register and distribute Atripla in 
 106 developing countries around the world.
‡ Efavirenz is marketed by Bristol-Myers Squibb as Sustiva in the United States, Canada and certain European countries, and by Merck in the rest of the world as Stocrin.  
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Contact us:

Send us your comments and feedback 

about this report at:

www.merck.com/cr/contacts

Or write to us at:

Merck & Co., Inc.

Offi  ce of Corporate Responsibility

WS 2A-55

1 Merck Drive

PO Box 100

Whitehouse Station, NJ 08889 

USA
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Environmental Savings
Based on 5,100 lbs. of Mohawk Via Cool White 100% PC Recycled Paper, actual environmental savings are as follows:
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We are pleased to have achieved a reporting level B on the Global Reporting Initiative 

(GRI) G3 Guidelines, and our self-assessment has been checked by the GRI as shown 

in the grid below:

More information can be found on the GRI at www.globalreporting.org.

»  48.96 trees saved

»  20,797 gallons of waste water fl ow saved

»  4,531 pounds of net greenhouse gases prevented

»  2,354 pounds of air emissions not generated

»  141.38 pounds of water-borne waste not created

»  2,301 pounds of solid waste not generated

» 34,680,000 BTUs of energy not consumed

» 5,601 cubic feet of natural gas unused
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